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Abstract - The internet is a medium that is widely used by 

the public that can be accessed without time limits. The 

internet helps many businesses in promoting their business 

in order to improve consumer purchasing decisions. The 

purpose of this study was to determine the effect of Google 

search engines, Facebook advertising, and Instagram 
content on product purchasing decisions. The method of 

data collection in this study is by questionnaires and 

interviews. The data analysis method used in this study is 

multiple linear regression analysis. The sample size in this 

study was 105 samples. The results of this study indicate that 

the Google search engine has a positive and significant 

effect on consumer purchasing decisions at Santi Palm 

Florist. Facebook Advertising has a positive and significant 

effect on consumer purchasing decisions at Santi Palm 

Florist. Instagram content has a positive and significant 

effect on consumer purchasing decisions at Santi Palm 
Florist. Therefore, in the future, Santi Palm Florist should 

intensify the use of Google search engines, Facebook 

advertising, and Instagram content as promotional 

strategies to improve consumer purchasing decisions. 

Keywords — Google search engine, Facebook advertising, 

Instagram content, purchasing decisions. 

I. INTRODUCTION  
The Internet offers speed, efficiency to exchange 

information without having to go to a destination. This 

advantage is one of the driving factors for the development 

of the internet throughout the world. According to Strauss et 

al. (2012:45), The internet is an interconnected global 

network that includes millions of companies, governments, 

organizations, and private networks. People as consumers 

who can choose the goods or services they want for 24 hours 
without time limits and for consumers who are far enough 

from the location do not need to come directly to buy the 

desired goods, and this can save time and costs. Companies 

are always required to be able to adapt to the changes that 

occur, including changes in effective promotion methods. 

According to Brightstar (2017: 63), the development 

of digital media advertising in Indonesia is currently growing 

rapidly. The development of digital media advertising in 

Indonesia can be said to be quite fast. The development of 
Indonesia's digital advertising media, which continues to 

grow, has caused Indonesia itself to provide gifts for 

advertising agencies or ad makers and also companies that 

advertise about marketing methods by making attractive 

advertisements. 

According to Putri &Mutia (2020), it is stated that 

there are several types of digital media advertising that are 

applied today, namely Google search engines, Facebook 

advertising, and Instagram content. These types of digital 

media advertising can provide consumers with making 

product purchasing decisions. Optimization of a search 
engine is a series of processes that are carried out in a system 

that aims to increase the volume and quality of traffic visits 

through search engines to certain websites by utilizing the 

working mechanism or algorithm of the search engine. 

Facebook advertising is a feature offered by Facebook to 

promote or advertise an account that has previously been 

created by Facebook users with different reach and can be set 

by the advertiser. Instagram content is a marketing method 

and business process for creating and distributing relevant 

and valuable content to attract, acquire, and engage a clearly 

defined and understandable targeted audience—with the aim 

of driving profit from every customer action. 
The industry that has had positive consumer growth 

since digital marketing came into existence is the MSME 

business (Micro, Small and Medium Enterprises). This is 

because digital marketing in the form of Google search 

engine, Facebook advertising, and Instagram content is 

accessible to practically everyone, not specific and with high 

costs such as banner ads, billboards, radio, and television. 

Digital marketing is a suitable choice of marketing strategy 

http://www.internationaljournalssrg.org/
http://creativecommons.org/licenses/by-nc-nd/4.0/
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to be applied by MSMEs in order to improve their business 

performance (Giantari et al., 2021; Yasa et al., 2021b). 

Among the existing forms of digital marketing, the use of 

social media is the most popular among MSMEs because it is 

associated with low costs but gives a high value to the 
achievement of marketing performance (Yasa et al., 2020a; 

Yasa et al. 2020b; Yasa et al., 2021b) 

One of the MSME industries that are currently 

increasing is the number of businesses in the florist business. 

Florist is a professional flower trading. This trade includes 

flower care and handling, floral design or flower 

arrangement, merchandising, and flower display and 

delivery. There are so many florist business actors in 

Denpasar due to the demand from a good market and the 

convenience of business actors to make this florist business 

with minimal capital. 

The high number of florist business actors in Denpasar 
City causes intense competition between florist business 

actors in Denpasar City. This causes digital promotions 

through Google Search Engines, Facebook advertising, and 

Instagram content to make it easier for consumers to make 

purchases at the florist business. 

An example of a search page on the Google site on 

September 16, 2019, can be seen in Figure 1. Based on 

Figure 1, it can be seen that there are three florists in the top 

order if someone types the keyword “buy flowers in 

Denpasar” on the Google search site. This increases the 

visibility of the florist Melati Flower Shop, Toko Bunga 
Indah, and Bali Flower Shop and can increase the conversion 

of purchasing decisions for these floral products. 

Fig. 1 Google Search on Keywords Buy Flowers In 

Denpasar 

Source: Google.com 
 

 In addition to the Google Search Engine, Facebook 
advertising can be a means of supporting business actors to 

promote their products widely on the largest social media 

platforms in the world. Tirtabudi (2016) states that Facebook 

advertising is a service belonging to the Facebook 

networking site to advertise and promote a Fan Page. As 

advertisers, business actors can determine their own reach so 

that posts with products advertised are right on target 

Fig. 2 Facebook Advertising Power Editor 

Source: Niagahoster (2017) 

 

After setting up marketing channels through Google 

search engines and Facebook advertising, the factor that can 

also increase purchasing decisions for Floris products is 

product content on Instagram social media. Instagram 

content can also make consumer decisions about purchasing 

flower products from the florist. Subsequent research was 

conducted by Fasihatul (2018), which showed the results that 
Social media marketing had a positive and significant 

influence on purchasing decisions. The result that Social 

media marketing on purchasing decisions is 63.2%, while the 

remaining 36.8% is influenced by other variables not 

examined in this study. One of the social marketing used is 

Instagram. Instagram is indeed able to increase product 

purchase intentions (Rahmayanti et al., 2017; Mahatmavidya 

and Yasa, 2021). The following is an example of Instagram 

content from florist business actors: 

 

Fig. 3 Instagram Florist Content In Denpasar 

Source: Instagram 

 

The research gap in this study is where previous 
studies only discussed the influence of search engines and 

advertising separately on their influence on purchasing 

decisions. Previous research that discusses search engine 

optimization on purchasing decisions is a study by Maula in 

2017 entitled The Effect of Search engine optimization, 

Social Media, and Internet-Based Advertising on Online 

Purchase Decisions in Students of the Faculty of Economics, 

Samudra Langsa University. The results of this study explain 

that, partially, Search engine optimization has a positive 

effect on online purchasing decisions. 

Previous research that discusses Instagram and social 

media in relation to product purchasing decisions has been 
carried out by Deka (2018) with the title The Effect of 

Instagram Content on Consumer Visiting Interest. The 

results of the study explain that Instagram content has a 
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positive effect on consumer visiting interest. Based on digital 

marketing or promotion where there are several factors that 

consumers need before the purchase decision is made. 

According to Hasna (2020) states that search engine 

optimization is an online marketing strategy that aims to 
display the website owner's website on the first page of 

search results for the desired selected keywords. The use of 

Google's strategy as the right search engine can get visits 

from these sites. Blanckenburg (2018) states that Google 

Search's role in product search is the importance of Google 

Search as a means of finding product recommendations. 

Seventy-six percent of respondents use Google Search 

Engine for this reason, and 62 percent use shopping sites, 

such as Amazon.de, as a source of recommendations. When 

using the Google search engine, Zhao et al. (2019) state that 

Google Search Engine provides significantly higher quality 

answers. Google also provides significantly higher quality 
answers to the where questions than to the who, what, and 

how questions. The more specific the question, the higher the 

quality of the answer to the question. According to 

Ramadhaniati (2021), he explained that Facebook advertising 

is a feature offered by Facebook to promote or advertise a 

Fan Page that has previously been created by Facebook users 

with different reach and can be arranged by the advertiser. 

Facebook itself is a social networking site with a platform 

that allows its users to create personal pages, add friends, and 

send messages. Media content is all forms of content or 

content in a media in the world of technology that exists 
today, such as blogs, wikis, discussion forums, chats, tweets, 

podcasting, pins, digital images, videos, audio files, 

advertisements to various forms of media content. others that 

are formed through the creation of online systems or service 

users, which are often done through a social media site such 

as Instagram (Rahmah& Wibowo, 2020) 

Purchases are consumer decisions about what to buy, 

whether to buy or not, when to buy, where to buy, and how 

to pay for it (Hoque et al., 2020). In addition, Alalwan (2018) 

defines consumer decisions as a decision as to the possession 

of an action from two or more alternative choices. 

Furthermore, there are other researchers, including 
Rahmayanti and Rahyuda (2020); Rahmayanti et al. (2021); 

stated that purchasing decisions are consumer behavior in 

deciding about product choices or the choice of where to buy 

after considering many factors, including attitudes, subjective 

norms, perceived behavior control. Besides these variables as 

determinants of consumer purchasing decisions, there are 

other theories, such as the Technology Acceptance Model 

(TAM), that can influence purchasing decisions or the use of 

a product (Wida et al., 2016; Nelwan et al., 2021; Yuli and 

Yasa, 2021; ). In this study, what determines the purchase 

decision is determined by digital promotion factors, which 
take the form or platform of search engines, Facebook 

advertising, and Instagram content. Based on the description 

above, the conceptual framework of this research is as 

follows: 

 
Fig. 4 Research Conceptual Framework 

 

H1: Google Search engine has a positive and significant 

effect on purchasing decisions. 

H2: Facebook advertising has a positive and significant 

effect on purchasing decisions. 

H3: Instagram content has a positive and significant effect on 

purchasing decisions 

II. RESEARCH METHODS 

This research was conducted at Santi Palm Florist in 

Denpasar City. The development of businesses engaged in 
creative industries such as florists in Denpasar City tends to 

increase where there are already many florists in Denpasar 

City who have established an online system regarding 

promotions on Google search sites, advertisements on 

Facebook and Instagram, and the creation of photo content 

that is attractive to potential buyers. The population in this 

study is Santi Palm Florist Customers in Denpasar City, 

which can be accessed online. Based on the indicators of this 

study, 21 indicators were obtained, so there were 105 

samples used in this study. The size of the sample is 105. 

This sample is Santi Palm Florist consumers in Denpasar 
City who will be given a research questionnaire that 

discusses purchasing decisions on florists in Denpasar City. 

The method of data collection in this study is by 

questionnaires and interviews. The data analysis method 

used in this study is multiple linear regression analysis.  

III. RESULT AND DISCUSSION 

Santi Palm Florist is an SME engaged in the sale of fresh 

flowers that also provides flower vase arrangements, hand 

flowers, flower decorations to supply to star hotels, 

restaurants, offices & government. Santi Palm Florist was 

founded on June 1, 1994, and until now still exists to serve 

consumers with various flower arrangement innovations. 

Santi palm florist is located at Jl. HayamWuruk No. 198, 

Sumerta, Denpasar City. Based on the results of the 

questionnaires that have been distributed, respondents in 

this study received information from the internet "Yes" as 

many as 95 people or 91 percent of the total respondents, 

while "No" by 10 people or 9 percent of the total 

respondents, based on gender the most were men, namely 
44 people or 42 percent of the total respondents, while 

women amounted to 61 people or 58 percent of the total 

respondents. Based on ages 17-27, namely 60 people or 57 

percent of the total respondents, ages 28-38 as many as 30 

people or 29 percent of the total respondents, ages 39-49 as 
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many as 15 people or 14 percent of the total respondents, 

ages which are 50 – 60, i.e., and 61 and above there are no 

respondents. based on education level, namely high school 

education level as many as 51 people, which means 49 

percent of the total respondents, education level D1/D2/D3 
as many as 20 people which means 19 percent of total 

respondents, D4/S1 level as many as 27 people which 

means 25 percent of total respondents, the education level 

of S2 as many as 6 people which means 6 percent of the 

total respondents and the education level of S3 as many as 

1 person which means 1 percent of the total respondents, 

based on the level of income, namely the level of <Rp 

500000 as many as 11 people which means 10 percent of 

the total respondents, the level of income Rp 500,001 – Rp 

2,500,000 as many as 20 people which means 18 percent of 

the total respondents, the level of Rp 2,500,001 – Rp 

4,500,000 as many as 27 people which means 24 percent of 
the total respondents, income level Rp 4,500,001 – Rp 

6,500,000 as many as 16 people which means 15 percent of 

the total respondents and the income level of Rp. 6,500,001 

- Rp. 8,500,000 as many as 11 people, which means 10 

percent of the total respondents, and the last is the income 

level > Rp. 8,500,000 as many as 10 people, which means 9 

percent of the total respondents, based on the frequency of 

purchases, namely once a day as many as 51 people which 

means 49 percent of the total respondents, the purchase rate 

several times a week is as much as 20 people which means 

19 percent of the total respondents, the rate of Once in a 
week as many as 27 people which means 25 percent of the 

total respondents, the rate of purchase Two to three times in 

one month as many as 7 people which means 6 percent of 

the total respondents. 

In accordance with the results of calculations using the 

SPSS for the windows program, the multiple linear 
regression equation is obtained, namely:  

 

Table 1. Multiple Linear Analysis Results Coefficients 
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

B 

Std. 

Error Beta t Sig. 

1 (Constant) 4.980 .977  5.098 .000 

Google 

Search 

Engine 

(X1) 

1.137 .570 .660 2.916 .003 

Facebook 

Ads (X2) 

1.181 .519 .719 1.682 .002 

Instagram 

Content 

(X3) 

1.152 .533 .672 1.568 .003 

Source: SPSS Data Processing 

based on table 1 obtained the following equation: 

 Y  =  a + B1.X1 + B2.X2 + B3.X3 

 Y  = 4.98 + (1,137 X1) + (1,181 X2) + (1,152 

X3) 

 The regression equation can be explained as 

follows: 

1) B1 = 1.137 means that if the Google search 

engine increases while Facebook Advertising and 

Instagram content remain, then consumer 

purchasing decisions will increase by 1.137 

points. 

2) B2 = 1.181 means that if Facebook Advertising 

increases while Google search engines and 

Instagram content remain, then consumer 

purchasing decisions will increase by 1.181 

points. 

3) B3 = 1.152 means that if Instagram content 

increases while Google search engines and 

Facebook Advertising remain, then consumer 

purchasing decisions will increase by 1.152 

points. 

 

Table 2. Determination Test Results Model Summaryb 
 

Model R 

R 

Square 

Adjusted 

R Square Std. Error of the Estimate 

1 .705a .697 .482 .231 

a. Predictors: (Constant), X1, X2. X3 

b. Dependent Variable: Y_Keputusanpembelian 

Source: SPSS Data Processing 

 According to the results of multiple linear 

regression calculations, the correlation coefficient value 

(R2) is 0.697. This indicates that there is a very strong 

positive relationship between 69.7 percent and the 

contribution of Consumer purchasing decisions (Y) 

influenced by Google search engines (X1), Facebook 

Advertising (X2), and Instagram content (X3), while the 

remaining 30.3 percent are influenced by other factors not 

examined in this study.  

 

A. The Effect of Google search engine on consumer 

purchasing decisions at Santi Palm Florist Denpasar 

Based on SPSS data processing, the t-count is 2.916. 

And the t-table is 0.67801. Based on Tablet, the value of 

X1 is greater than Tablet (2.916 > 0.67801). The results of 

the test values show that it can be seen with statistics that 

the drop test on H0 is rejected, and H1 is accepted for the 
first hypothesis. This states the acceptance of the 

hypothesis that there is a positive and significant influence 

between Google search engines on consumer purchasing 

decisions at Santi Palm Florist. The results of this study are 
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in accordance with Hasna (2020), Triwardhani (2020), Lee 

et al. (2020), Leong (2018), which states that there is a 

positive and significant influence of SEO on consumer 

purchasing decisions through e-commerce and social 

media. This is also supported by the results of interviews 
that have been conducted. 

Based on the results of interviews with respondents, 

some respondents stated that it was very easy to find Santi 

Palm Florist on Google Search Engine. When consumers 

want to buy a bouquet of flowers and search for it on the 

Google search engine with the keyword "florist near here", 
then Santi Palm Florist appears on the first page with a 

large number of good reviews. This is supported by the 

ease of getting information about Santi Palm Florist such as 

store addresses, websites, and social media easily on 

Google Search Engine. This makes consumers make 

purchases at Santi Palm Florist. 

 

B. The Effect of Facebook Advertising on Consumer 

Purchase Decisions at Santi Palm Florist Denpasar 

Based on SPSS data processing, the t-count is 1.682, and 

the t-table is 0.67801. Based on the test value, it can be 
seen statistically that the drop test on the rejection of H0 is 

rejected, and H2 is accepted for the second hypothesis. This 

states the acceptance of the hypothesis that there is a 

positive and significant influence between Facebook 

advertising on consumer purchasing decisions at Santi Palm 

Florist Denpasar. The results of this study are in accordance 

with research from Ramadhaniati (2021), Saputra et al. 

(2020), Hasna (2020); Norrahmiati (2020); Julianto (2017), 

which states that Facebook ads have an important role in 

influencing consumer purchasing decisions online. This is 

also supported by the results of interviews that have been 

conducted, and Facebook is a medium for distributing 
product information to consumers (Yasa et al., 2021a). 

Based on the results of interviews with respondents 

where respondents stated that they often saw Santi Palm 

Florist advertisements appearing on social media Facebook. 

In addition, the results of interviews with consumers 

explained that the Santi Palm Florist advertisement on 
Facebook had attracted the attention of potential 

consumers, and the Santi Palm Florist advertisement on 

Facebook social media contained complete information so 

that consumers were interested in purchasing a bouquet of 

flowers at Santi Palm Florist. The products advertised by 

Santi Palm Florist are relevant to the demographics of 

potential consumers so that consumers repeat orders for 

flower bouquets at Santi Palm Florist. 
 

C. The Effect of Instagram Content on Consumer 

Purchase Decisions at Santi Palm Florist Denpasar 

Based on SPSS data processing, the t-count is 1.568, and 

the t-table is 0.67801. Based on Tablet, the value of X3 is 

greater than Tablet (1.568 > 0.67801). The results of the 

test values show that it can be seen with statistics that the 

drop test on the rejection of H0 is rejected, and H3 is 

accepted for the third hypothesis. This states the acceptance 

of the hypothesis that there is a positive and significant 

influence between Instagram content on consumer 

purchasing decisions at Santi Palm Florist. The results of 
this study are in accordance with research conducted by 

Zafar et al. (2019); Alalwan (2018); Sawaftah et al. (2020); 

Maryhofer et al. (2020), which states the influence of 

Instagram content and other social media content in 

influencing consumer purchasing decisions. This is also 

supported by the results of interviews that have been 

conducted. Based on the results of the interview, it can be 

seen that photos from Santi Palm Florist's Instagram 

content are attractive so that consumers are interested in 

making purchases at Santi Palm Florist. Several 

respondents also mentioned that Santi Palm Florist had 

given a good impression of the content presented. Santi 
Palm Florist also responds to consumers' content with a 

very fast response. This makes consumers recommend 

Santi Palm Florist to their friends. 

VI. CONCLUSION 
The search engine has a positive and significant effect on 

consumer purchasing decisions at Santi Palm Florist. 

Facebook Advertising has a positive and significant effect 
on consumer purchasing decisions at Santi Palm Florist. 

Instagram content has a positive and significant effect on 

consumer purchasing decisions at Santi Palm Florist. Based 

on the limitations contained in this study, the researcher 

proposes suggestions, among others, leaders at Santi Palm 

Florist should further improve the quality of Google search 

engines with changes in the Google algorithm that are 

constantly changing because Google search engines and 

consumers will influence consumer purchasing decisions at 

Santi Palm Florist. Santi Palm Florist Denpasar should pay 

more attention to Facebook Advertising which continues to 

follow the times and consumer demographics because 
Facebook Advertising has a positive effect on consumer 

purchasing decisions. Santi Palm Florist can work with 

influencers on social media Instagram because content from 

Instagram can influence consumer purchasing decisions. 
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